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gttt | soml: ivesora
, : Eid Mubarak ===y

we Gﬁ‘ s -

N°““dp°ri = Somﬂ\ U.S. | e

& oSO T nis ;
R “es“c“’ \ pags wmpla :
== N % - ERI
S e £ ; ——— e
L ..

migrant ~Ip il e Autismrate
aw Centers o : 8 - isdouble

ring up :
¥ outstate national

king out against nn.
1ban PAGE 4

Do you know how
toreach Minnesota’s
Somali community?

u S. Olvmp‘
Somali; sped
controvercid so many Twin
s immigrant
izations are

Jebratio

)a " parode

, Caruurta :V:
lamil
Macal Kala

As policies shift, immigrants and
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Universal TV Somali: 42,000 daily viewers
Somali MN Facebook: 25,000 likes
Print Circulation: 10,000/issue

Somali American Media is a print/online publication that circulates the Somali community in
Minneapolis and surrounding areas including Rochester and St Cloud. 10,000 units are strategi-
cally distributed free of charge to over 200
businesses, schools, mosques and libraries

where the Somali population live, work, FacebOOk Founder eats

shop and worship. The website is updated

weekly and has its own unique followers. iftar meal in MinneapOIiS
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Hundreds attend solidarity feasts rejecting
anti-Islam protests in St. Paul
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According to a recent study, the purchasing power of the Somali com-
munity is estimated to be $800 million annually in the Twin Cities, with
an estimated market for products and services of just under $400 million.
Our readers consist of people from all walks of life including blue collar
workers, entrepreneurs, government workers, military personnel, public
officials and more.

Almost half of the Somali population in Minnesota resides in Minneapo-
lis. Just like any other immigrant population, the Somali population tend
to live in the same neighborhoods, pray in the same mosques, eat at the
same restaurants, go to the same schools and do business with the same
companies. That condensed living gives this publication the leverage to
reach over 60,000 Somalis with every issue.

THE SomALI AMERICAN www.thesomaliamerican.com




Print Ad Silhouettes

Premium Placement: +10%

Inserts: $100 per thousand. 5000 minimum
Content Sponsorship: $500 per article (includes both print and online)
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1/4 Page

A:5.0417 x 8.1667
or
B:10.25x 4

1/2 page
10.25 x 8.1667

Full Page

' 10.25x 15.4222

1/6 page
A:10.25x 2.6111
or
B: 5.0417 x 5.3889
or
C: 3.3056 x 5.3889
1/8 page
50417 x 4
Classified
2.4375x1,2,3 etc
1/3 page
A:10.25 x 5.3889
or
B: 6.7778 x 8.1667

612.216.2415 ComMuNITYNEWS

Print Ad Rates

Colorrate/ B&Wrate

Front Cover (1/4page
$1344
1/2 Page
$896/$796
1/3 Page
$688/$788
1/4 Page (coloronly)
$447
1/6 Page
$330/9$247
1/8 Page (coloronly)
$241/$192
Classified Ads
(minimum 3 inches x 2.437” column)
$33/columninch




Web Stats

Somali TV MN One-time Ad Rates

www.thesomaliamerican.com REACH (Daily) PRICE:
Website Analytics E B 25,000 Somalisin MN 90 Second: $750
requency Discount .
Daily site visitors: 79 210 5% 180 Second: $1275
Monthly site visitors: 2400 11-24 10% o
Monthly Unique visitors: 480 igfs gg:ﬁ Soma |.| Ca bl.e Month I.y Rates
Page Views/visitor: 2.3 (Universal TV)
Time on site: 1.58 minute REACH (Daily) One (1) airing/day
42,000 Somalis' in MN 30 days
We b a d Rates heet 250,000 Somalis global 60 seconds
TYPE of ad SIZE (Flashor Gif) |PRICE/month
Page Takeover Full Screen $700 $ 1 1 5 O/m (0 nt h
XL Leaderboard 1180 x 181 $450 o o
Std Leaderboard | 728x 90 $357 $ 38 perairing !
Full Banner 468 x 630 $218
Large Square 336 x280 $141
Skyscraper 160 x 600 $208 IH
C ian Obti OMAL Somali American
ampaign Options ERICAN |
paig P Reach vs. Population
Neighborhood Somali pop | Circulation
Campaign Level MAX-EXPO EXTRA-EXPO BASE-EXPO gedar Crlizersli:ll? ;6123 fggg
eward I1rankiim
Monthly Ad Reach 45,000 people 30,000 people 15,000 people Lake-Blaisdale 310 229
Website Ad Ul banner leader- Skyscraper right panel  Static square box ad South Minneapolis | 6597 990
board GlIF/Flash GlF/flash right NE Minneapolis 4855 295
Social Media Plugs ~ Weekly Monthly none g?\f[t.h an??‘POhS 3232 ?‘5*26
: . mneapolis
. Front Cover 2issues 1issue none Bonier 1250 450
Original Content Page  2issues 1issue none Bloomington 850 220
Print contentchange  Monthly Bi-monthly none Burnsville 1300 200
Web Ad contentchange  Weekly Monthly none Lo esion 2620 175
C ign Duration 12 - 24 months 6 - 10 months 3-6 months Rochester 17 1>
ampaign Saint Cloud 2127 255




